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about h2r design

H2R is a young, dynamic London/Dubai based design firm founded by Hasan and Husain Roomi; 
a pair of young dynamic UK born brothers with Middle Eastern background, along with their 
partner Jacqui Shaddock, who’ve been designing some of the most renowned commercial and 
hospitality spaces across continents. 

Supported by a design team with broad global experience, H2R maintains a diverse commercial 
portfolio with a primary focus in the hospitality sector. As the various disciplines of design 
often overlap and integrate, H2R endeavors to offer a total concept; this includes branding 
and identity design, bespoke furniture and fitting design, salvaging and appropriation and even 
sourcing site locations. The result is unique and customized spaces that respond to client briefs. 

With projects such as Tom & Serg, The Sum of Us, Paperfig, Leopolds of London, GIA, Symphony, 
TWO at Symphony, Parkers, Candylicious, Hardee’s and Alamein Hotel in Egypt,
 in addition to a wide spectrum of others, H2R Design is now on the global design map. 

Clients include Emaar Hospitality Group, Emaar Malls, Roya International, Al Abbar Enterprises, 
Mohamed Al Hilal Group, Pizza Express, Foodsters and many more. 

H2R Design don’t just design incredible commercial spaces, they design destinations.
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EXPLORING THE WORLD OF RESTAURANT DESIGN WITH
H2R
Downtown Design

In a two-part series Downtown Design speaks to top restaurant design firms
about designing for the food and beverage industry.

This week we are in conversation with H2R, a London & Dubai based design studio that

designs destinations, environments, brands and experiences.

Established by Husain and Hasan Roomi and run along with their partner Jacqui

Shaddock, H2R is a growing team of driven and inspired individuals who come with broad

global experience. With a passion for creating exciting spaces for people the team live,

love and breathe design.

H2R designs destinations, environments, bespoke furniture and fittings, brand identity and

experiences, with a primary focus on the hospitality and retail sectors. 

 

What best describes your style and approach to design?

We don’t define ourselves with a particular style but have a well-rounded approach to all

of our projects. The inspiration for all our designs starts with the client brief, the essence of

the brand, the innate personality of the space, and the conceptual story all combine to

inspire our designs: to create spaces with influence and soul, spaces with meaning and

depth. It’s not just about creating “pretty” spaces but functional, operational, essential

and collaborative.

Tell us a little bit about the first food and beverage project you designed in Dubai and

what you learnt from it

The first food and beverage we designed in Dubai was Tom & Serge in Al Quoz. Tom &

Serg represents a culinary meeting of minds bringing the spirit of Melbourne’s urban

laneway culture to the residents of Dubai.  The clients brief was to create a space that

reflected their passion for food, their creativity, and their commitment to quality while

expressing a bit of the rebellious, anti-establishment attitude that keeps the Tom & Serg

experience surprising, fun and a bit cheeky. Being our first project in Dubai, we learnt a lot

about approval and construction processes in the Middle East, which perhaps shuffled

some of our priorities around slightly during our design process - some of the things we

took for granted in London, like the availability of beautiful textured reclaimed materials,

were a bit more challenging here, so we make sure to dedicate the time early on to

sourcing and ensuring the final products are fit for the concept.

The Middle East is seeing a rise in the culture of beautifully designed restaurants serving

great food, how do you think good design heightens the gastronomical experience?

We believe that good design heightens every experience. With media (social and

otherwise) the way it is, people have generally already seen images of a restaurant’s

space and branding before they arrive. The environment is the first thing they see on

arrival –it creates the first point of communication for the brand story, and the design on

the restaurant effects all of our senses: sight (lighting, finishes); sound (acoustic

treatments); smell (openness of kitchen, mechanical services); and touch (seating

comfort, cutlery, textures). If the story is consistent and well developed, the gastronomic

side of the concept then adds the next layer, resulting in the clarity of story that an

amazing restaurant experience needs.

What design challenges are exclusive to food and beverage, and hospitality design?

Unassumingly, hospitality design requires an in depth understanding of social psychology!

It requires an ability to get inside the heads of the multiple user types that need to feel

comfortable in a venue. It also involves designing spaces that can have very different

moods and functions from day to day, and even throughout the course of one day.

 

downtown design
exploring the world of restaurant 
design with h2r design
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Please tell us about one of your most challenging projects and why?

It’s difficult to be too specific about the challenges of a project - with The Artisan we had

such a wonderful client and a beautiful concept to work with, but there were a few tricky

base build MEP (Mechanical, Electrical and Plumbing) and services issues that reared

their head far too late in the design process. This led to a few stressful moments on site,

and some complete re-designs. Also, the level of detail involved in a concept as refined

as an Enoteca Pinchiorri restaurant meant the knock on effect of minor changes was

extreme, and all needed to be coordinated vigorously! We were lucky to be working with

fantastic contractors and MEP designers, so we all survived and are in love with the result!

 

What do you think is the future of restaurant and bar design? What trends do you see

emerging?

We are at a time where there is no one valid aesthetic direction. There are millions of

different trends we could discuss, all of them perfectly acceptable, that could become

hugely successful venues, which is why following ‘trends’ in aiming for success can be

very misleading.

Consumers are more discerning now, and the only thing that really matters is the seamless

execution of a good idea. A strong, well defined story, and authenticity in the delivery of

that story. The narrative of a venue’s concept has to feel real, it can’t be forced, and

everything must hang off the concept naturally.

So the future of restaurant and bar design sees us (the interior and branding

professionals), working far more closely with the chefs, the managers, the musicians, and

anyone else who has any kind of impact on the overall experience.

 

Which city in the world would you see as the best for emerging restaurant/hospitality

design?

Right now, Dubai is the place to be! We are in the centre of the well-travelled world. We

are designing for a client and end user that has seen the world (and usually gets back to

see it often), so we need to be on our game!

What would be your dream project/commission?

We would have loved to have collaborated with Zaha Hadid on a project love to design

a cultural landmark!

 

« Back to all news

What advice would you give to budding restaurant/hospitality designers?

Don’t focus on the architectural design without considering the whole user experience.

For a venue to be successful, all the elements of the concept need to be fundamentally

linked and working together. Trust your instincts, but don’t be too stubborn to challenge

your own thinking.

 

To read more news from Downtown Design click here

To learn more about H2R click here

 

   Facebook Tweet Pinterest Email

downtown design
exploring the world of restaurant 

design with h2r design
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 › Inspiration › Editor's Picks › The Roomi brothers talk design, pushing boundaries and world domination

Most Recent

Issa design creates a
refreshing concept for
the Vertu health bar

Georgian designer
Tinatin Kilaberidze
debuts custom
furniture collection

Born and raised in the United Kingdom, Iraqi brothers Hasan and
Husain Roomi started out building their careers by taking on a few
small projects in London while they completed their studies and
worked for other design companies.

When they started to get a lot more work due to word of mouth, the
Roomi brothers decided it was time to step away from their
permanent positions and start their own studio – H2R Design.
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The Roomi brothers talk design, pushing
boundaries and world domination
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bubble” for UK
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Hirst Gallery project
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Caruso St John

Philips Lighting vows
to be carbon neutral
across UAE by end of
year

“This eventually meant we didn’t have time to contemplate working
full time for anyone else, and so H2R as a business just seemed to
happen organically,” explains Hasan.

Advertisement

“The brother dynamic is definitely a huge advantage to us on the
communication front, although we’d be lying if we said it was
always smooth sailing. Depending on who you ask, we each take
care of everything!”

Hasan adds that at H2R, the focus is on spaces that are properly
integrated and coordinated with a single vision. The emerging
studio offers its clients a full concept design package, from
interpreting the original brief to transforming it into reality.

Husain notes: “Our philosophy is to keep pushing boundaries, to
keep delivering spaces that meet our clients’ briefs and to craft great
experiences for the users of the space. We always strive to give each
project its own personality, which is catered directly to the concept
and brand.”

While H2R launched itself in London, England, it recently
established a second branch in Dubai in October 2014. With the two
offices, the Roomi brothers have managed to achieve a massive
international reach.

Hasan explains: “Our hearts are torn between London and Dubai.
They are both incredibly inspiring cities for different reasons. We
think it adds a layer of design-thinking to our work that helps us
stand out from other local design firms. We have a pretty broad
global experience within our team in Dubai, and there is a bit of
travel involved, so we have to be constantly communicating – Skype
is our best friend.”

He adds: “We launched in Dubai in October last year, mainly driven
by the amount of work that was coming to us from here, and
business so far has been great. We have been lucky to have some
incredible clients, some really fun projects and plenty of new things
on the horizon. Our team has grown and we have loved setting up
the new office.”

According to Husain, the new office has a fun and lively atmosphere
– but when it comes to working on detailed elements of each
project, visitors will catch a number of staff putting on headphones
to aid focus. He adds that H2R encourages its clients to stop by for
workshops, keeping the process transparent and collaborative.

“There also seems to be a dangerously constant flow of bottomless
coffee,” he jokes.

H2R has an impressive portfolio filled with food and beverage
projects, retail and workspaces. As Husain puts it: “We do love the
opportunity that food and beverage design gives us – they are
exciting spaces, where the operations and the people influence the
environment as much as the other way around.

“This is a challenge for us as designers, and pushes us to solve
spatial problems creatively, as well as allowing us to really develop a
brand and concept into a space. That said, and for the same
reasons, we also love and have experience in both retail and
workplace design. We have actually noticed that these three sectors

Embed View on Twitter
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on digital design in the region in collab. with 
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Read our case study about how the design at 
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tend to merge in their thinking and approach. We like to think that
we design spaces for people, whether they are working, learning,
eating, drinking or shopping.”

H2R’s portfolio includes projects like Paperfig Deserts in Sharjah,
Tom & Serg Café in Dubai, The Sum Of Us Café in Dubai, Disiac in
London’s Soho district and Breteuil in London. It’s not fair to ask
them to choose favourites, but the brothers say they thoroughly
enjoyed working on Tom & Serg as well as The Sum Of Us.

According to Hasan, the success of these projects can be chalked up
to the coherent vision, understanding and collaboration among the
entire team, a combination that brought forth refreshing spaces for
Dubai.

“This combination, among a few other elements, gave us the
necessary ingredients and tools to push the boundaries in design
and create unconscious benchmarks,” Hasan adds.

Aside from full design concept and implementation, H2R also offers
graphic design services and furniture design. As Hasan puts it,
offering graphic design grew from the need to have “integrated
environmental graphics, and it’s great for our clients to be able to
develop identities and branding alongside their interior spaces”.

This well-rounded approach is also what drove the design group to
start producing bespoke furniture pieces. Husain notes that
furniture is a big part of an interior space, and the brothers found
themselves designing custom pieces for all of their projects, giving
each space a new point of difference. He adds that wanting to
provide their own pieces for each project was a natural progression.

Having only established their practice in Dubai a year ago, both
brothers seem to have hit the ground running and they’re not about
to slow down any time soon. When asked about their 2015 vision,
they answered in a way that perfectly reflects their tendency to be
silly and serious at the same time.

“Aside from world domination?” Hasan jokes. “We have a few
exciting projects in the pipeline that we can’t wait to see completed,
and our vision is to keep going the way we are. We enjoy what we
do, and it’s important to us that this spirit continues to live on
throughout the team in 2015 and onwards.”

This entry was posted in Editor's Picks, Interior Designers, People. Bookmark
the permalink.
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al alamein hotel
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G&G MAGAZINE
al alamein hotel

The design team remodeled the 1960’s Mediterranean beach hub’s interiors creating a 

serene escape injected with premium furnishings to elevate the hotel stay experience. 

A project that was full of challenges and complexities also proved to be one of H2R 

Design’s most rewarding assignments.

H2R Design, the young dynamic design studio creating some of the most renowned commercial and hospitality spaces, 
completed the grand renovation of Egypt’s celebrated Al Alamein Hotel.

The resort and residences feature 190 rooms including luxury chalets, 7 suites and 2 

presidential villas. It is a pearl in the Egyptian northern coast seaside, and throughout its 

50-year history, has been frequented by celebrities, artists and bohemians.
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H2R Design was insistent on keeping the cultural context and heritage in their design 

strategy, however they wanted to rejuvenate and create a modern boho-chic style while 

integrating the surrounding seaside environment into the nature of the property. The 

design theme for the project was a Retro Refurbishment including contemporary 

interiors, which paid subtle tributes to the glory days of when the resort first opened. 

H2R Design combined vintage styles conjuring the sense of nostalgia to the golden 

age of Egyptian music and cinema and added references to the famous guests the hotel 

has hosted.

In order to successfully achieve a blend of vintage charm and contemporary elegance, 

H2R Design used a lot of natural white washed timber, light and breezy elements 

reflecting the coastal region, fabrics and upholstery suitable for the beach environment. 

The colours were meticulously selected to compliment the natural landscape (muted 

blues, light greys, off whites and accents of deep blue to reflect the everchanging colour 

of the sea. Metal was also used as an accent, adding elegance to the joinery, furniture 

elements and lighting, which played an integral role in illuminating the spaces.

G&G MAGAZINE
al alamein hotel
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H2R Design, a young and dynam-
ic design studio that is behind 
some renowned commercial 

and hospitality spaces in the region, has 
added two distinct clients to its growing 
portfolio: an international pizza chain in 
the UAE and a resort hotel in Egypt.

When global pizzeria franchise Pizza 
Express entrusted H2R Design to design 
a restaurant in Matajer Shopping Mall, 
University City Sharjah, it wanted some-
thing that would stimulate minds and 
satiate the hunger of diners. The project 
was completed and handed over earlier 
this year.

H2R Design approached the project with 
the theme of curiosity for knowledge and 
good taste, according to Hasan Roomi, 
who founded the London/Dubai-based 
practice along with his brother Husain.

The design was an academically-inspired 
version of the popular pizzeria that holds 
on to the restaurant’s playful attributes.

H2R Design was tasked to propose a de-
sign concept that remains true to the Pizza 
Express brand tagline of being stylish, cre-
ative and relevant. When developing the 
design, the team reverted its thinking and 
mindset back to that age of discovery and 
designed a space that is welcoming and 
cool to be seen in.

“We wanted to design a space that relates 
to the constant and chaotic life of students. 

In aiming to evoke a feeling of intrigue, 
discovery and experimentation, the design 
sparks the curiosity of students through 
the use of a show kitchen, as most Pizza 
Express restaurants do,” Hasan tells AB-
DULAZIZ KHATTAK of Gulf Construc-
tion magazine. 

A combination of geometric wall pat-
terns adorning the walls and the usage of 
diagonally striped floor tiles and coloured 
patterned timber wall strips are aimed to 
bring in a sense of fluid movement into the 
space. Mirrors, artwork, and neon signs are 
key elements positioned to identify directly 
with the students.

Each corner has an educational compo-
nent to trigger interest, such as the math-
ematical figure of Pi on a feature wall that 
subtly includes Pizza Express. 

Wall lights in the shape of test tubes are 
used, along with a neon sign at the en-
trance spelling out ‘Food for Thought’ add-
ing to the quirky features and details, while 
not taking away from the identity of Pizza 
Express. The convex mirrors represent the 
basic physics principles of reflection and 
refraction of light, which by extension is 
a design principle that H2R Design used 
quite literally to engage the target audience 
(students).

“The concept behind the interior aims to 
channel the culture and attitude of univer-
sity life. It is a space for thinkers and trend-

FOOD FOR THOUGHT

Pizza Express ... featuring wall lights in the 
shape of test tubes.

setters. We wanted to create a space that 
fills their souls not only with the wonderful 
Pizza Express menu but also through the 
strategic use of design elements to capture 
their curiosity,” explains Hasan. 

Furthermore, it was important for H2R 
Design to add the illustrative design ideas 
and to ensure that the features of the res-
taurant cater to a variety of demographics, 
whilst keeping an equal level of sophistica-
tion, says Husain.

The show kitchen had to be carefully de-
signed adhering to mall restrictions, mini-
mising the visibility of cooking equipment. 

H2R Design showcases its versatility in designing two diametrically opposite 
facilities: a pizza outlet and the revamp of a celebrated hotel of the 1960s.

gulfconstructionworldwide.com Interiors
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Alamein Hotel ... designed in a modern boho-chic style while integrating the surrounding seaside environment.

This created the opportunity to skew and 
rotate the kitchen and angle it within the 
space, allowing the team to configure the 
restaurant into zones.

The bar counter is an architectural feature 
that opens up the serving area, welcoming 
diners to walk through. It adds dimension 
to the open space, similar to the geomet-
ric and dynamic feel of the wall patterns. 
The counter creates an angle in the space 
that references the dynamism and complex 
routine of students.

Husain says H2R Design wanted the 
seating to appeal to the inquisitiveness of 
the students by allowing them to explore 
the variety of seating ranging in comfort 
and sturdiness. Diners are invited to walk 
through the space, adding to the theme of 
curiosity – and encouraging them to find 
the ‘it’ spot.

ALAMEIN HOTEL EGYPT
H2R Design has also recently completed 

the grand renovation of Egypt’s celebrated 
Alamein Hotel. The design team remod-
elled the 1960s Mediterranean beach hub’s 
interiors, creating a serene escape infused 
with premium furnishings to elevate the 
hotel stay experience. A project that was 
full of challenges and complexities also 
proved to be one of H2R Design’s most 
rewarding assignments, says Hasan.

The Alamein Hotel restoration project 
was spearheaded by Emaar Hospitality.

The resort and residences feature 190 
rooms including luxury chalets, seven 
suites and two presidential villas. Located 
on the Egyptian northern coast seaside, it 
has been frequented by celebrities, artists 
and bohemians throughout its 50-year his-
tory. 

H2R Design was insistent on keeping the 
cultural context and heritage in its design 
strategy. However, it wanted to rejuvenate 
and create a modern boho-chic style while 
integrating the surrounding seaside envi-
ronment into the nature of the property. 

The design theme for the project was a 
‘retro refurbishment’ including contempo-
rary interiors, which paid subtle tributes 
to the glory days of when the resort first 
opened. H2R Design combined vintage 
styles conjuring the sense of nostalgia to 
the golden age of Egyptian music and cin-
ema and added references to the famous 
guests the hotel has hosted. 

“Throughout the property, we wanted to 
create a sense of refined classics and trans-
late that through materiality, the furniture 
pieces, fixtures and equipment. We used 
clean lines layered with textures to bring a 
modern mid-century experience and com-
fort twist to the mesmerising vistas,” says 
Hasan. 

In order to achieve a blend of vintage 
charm and contemporary elegance, H2R 
Design used a lot of natural white-washed 
timber, light and breezy elements reflecting 
the coastal region, and fabrics and uphol-
stery suitable for the beach environment. 
The colours were meticulously selected to 
complement the natural landscape (muted 
blues, light greys, off whites and accents 
of deep blue to reflect the ever-changing 
colour of the sea). Metal was also used as 
an accent, adding elegance to the joinery, 
furniture elements and lighting.
• Reception and lobby: As the most prom-
inent space in the hotel, H2R Design in-
stilled the wow factor for returning guests 
to actually feel the ambiance and experi-
ence in their first impression. 

The prominent architectural features 
of the lobby include the welcoming cen-
tral double-volume lobby colonnade and 
atrium, to help achieve the design focus of 
opening up the vistas and views. 
• Rooms and suites: The guestrooms were 
designed to show the heritage of the hotel, 
refined with a soothing colour palette and 
furniture pieces to immerse the guests in 
tranquility.  

“Alamein Hotels has been open since the 
1960s and throughout its existence has had 
a prestigious and loyal guest following. We 
intended to retain these guests and also 
revive their experience while encouraging 
a new generation of visitors. When trans-
forming the hotel from the day-to-night 
scenarios, we focused on maintaining a 
welcoming and intimate ambiance that 
would instantly make guests feel at ease,” 
explains Jacqui Shaddock, partner at H2R 
Design. 

The renovation posed some challenges 
for the team, as the resort was fully oc-
cupied when the work began. Given the 
antiquity of the build, accurate drawings 
of the site were not available and records 
of the many ad-hoc architectural changes 
were no longer available. The structure was 
unclear until demolition commenced, and 
the H2R Design team had to constantly 
adapt the design (almost daily) to suit new 
the discoveries on the site, Shaddock says.

As promoters of sustainability, H2R De-
sign hired local contractors, manufacturers 
and suppliers to reduce the carbon foot-
print. The team took care of all the techni-
cal details while working closely with the 
project architects, hotel operations manag-
ers, and subcontractors, making sure all lo-
cal standards were implemented. n

gulf construction
pizza express  &  alalamein hotel
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commercial interior design
two cafe

Soft pastel tones emphasise the openness and movement throughout the space, 
extending from the open entrance from the boutique that provides visitors with 
an overall view of the interior space.

Two at Symphony is the F&B extension of luxury fashion boutique, Symphony, 
created by two Emirati sisters, transitioning spatially from a boutique store to a 
contemporary cafe. The design is intended to create a ‘secret oasis’, exuding a 
sense of tranquility, complete with hints of luxurious design details.
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Italian terrazzo add a striking element to the space, creating a sense of timeless 
elegance, contrasting with the more solid white marble and brass accents.

A central bar is the main feature of the design, featuring illuminated petals that hover 
overhead, referencing leaves falling in the wind. 

The Two symphony cafe is located in Dubai Mall’s Fashion Avenue

commercial interior design
two cafe
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love that design
symphony

Love That Design

Retail

Symphony, Dubai Mall

 1 Nov , 2018  

H2R Design was tasked with designing the interiors of Symphony, which relocated to its new double-storey home within the Fashion
Avenue Extension at The Dubai Mall.

Al Abbar Enterprises handled the project management for this luxury, multi-brand boutique, that provides women a tailored shopping
experience with a variety of new and renowned global designer brands. 

“Keeping the concept of a symphony as our inspiration, we envisioned the store to be approachable, refined, feminine and spirited, helping
women express their unique individual identities with the perfect dress and accessory for every occasion,” says Hassan from H2R. “The
space allows the merchandise to stand out, while still maintaining a strong architectural identity.”

Inspiration was drawn from the name of the store, which is a musical composition or a blend of sounds that create beautiful harmony. The
design flows seamlessly, showing intricate elements and quality craftsmanship throughout, and reflecting the expert curation,
customisation and personalised services available.

An illuminated staircase plays a vital role in the holistic experience and adds to the symphony theme. The staircase connects the ground
floor, where the accessory boutique and signature fashion brands reside, to the first floor, which houses the florist and perfume sections. 

Warm-toned lighting, curved walls and panelling, and the blending of spaces creates a distinct element of balance and harmony.
Alongside rails, counters and shelves, a backlit alabaster accessory wall houses shelves with shoes and bags, and adds to the
interchangeable elements of the display. The backlit wall also exudes luxury and further promotes a light and airy ambience.
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the huntr
symphony
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the huntr
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timeout dubai
candylicious
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design middle east awards 2018
al alamein hotel
design middle east
al alamein hotel

al alamein hotel    
runner up -  hospitality 
project of  the year
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identity design awards 2018
two at symphony

two at symphony  
hospitality cafÉ  award
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identity design awards 2018

two at symphony  
design of the year award

two at symphony
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identity design magazine 
two at symphony -  awards 2018
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commercial interior design awards
inter ior des ign of the year :  F&B 



37

commercial interior design awards
outdoor design



38

commercial interior design awards
inter ior boutique des ign f irm
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The  Courtyard Bldg.
 Al Quoz 1 Street 4B, 
Dubai,  United Arab Emirates

info@h2rdesign.com
+971 04 338 9005

@h2rdesign


